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MBA Sem | to Sem - IV CO-PO MAPPING FOR 2020-22 (Batch)

Batch 2020-22 Sem T (Genericy ULFIL)

Course Code Title CO_[A(PO1) [ PO1 CO [ A(PO2)|_PO2 CO [ A(PO3)[_PO3 CO [ A(PO4)[_PO4 CO_| A(POS) [ _POS. CO | A(POG) |_POB CO [ A(PO7) | PO7 CO_ [ A(PO8) |_PO8 CO | A(PO9) | P09 CO [A(PO10)[ PO10 | CO [A(PSOL)] PSOL | CO [A(PSO2)[ A(PSO2)
101 | Managerial Accounting 3 3 3.0 3 2 25 3 2 25 3 2 25 3 2 25 3 3 3.0 3 2 20 3 2 25 3 1 2.0 3 2 25 3 2 25 3 2 25
102 |Organizational Behaviour 3 2 25 3 3 30 3 3 3.0 3 & 3.0 3 2 25 3 2 25 3 2 25 3 1 2.0 3 2 25 3 3 3.0 3 2 25 3 2 25
103 | Economic Analysis for Business Decisions 3 3 3.0 3 3 3.0 3 3 3.0 3 3 3.0 3 3 3.0 3 2 25 3 3 3.0 3 3 3.0 3 2 25 3 3 3.0 3 3 3.0 3 3 3.0
104 | Business Research Methods 3 3 3.0 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 3 3.0 3 3 3.0
Sem| 105 | Basics of Marketing 3 3 3.0 3 1 20 3 1 20 3 2 25 3 2 25 3 3 3.0 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
(Generic| 106  |Digital Business 3 3 3.0 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
* 107 3 3 3.0 3 2 25 3 2 25 3 3 3.0 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 3 3.0 3 1 2.0 3 2 25
uLHL) 109 ip D 3 3 3.0 3 3 3.0 3 2 25 3 3 3.0 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
111  |Legal Aspects of Business 1 3 2.0 1 2 15 1 2 15 1 2 15 1 2 15 1 3 2.0 1 2 15 1 2 15 1 2 15 1 2 15 1 2 15 1 2 15
113 | Verbal Ce ication Lab | 3 3 3.0 3 2 25 3 2 25 3 3 3.0 3 2 25 3 2 25 3 2 25 3 0 15 3 1 2.0 3 3 3.0 3 3 3.0 3 2 25
116 |MS EXCEL 3 2 25 3 3 3.0 3 3 3.0 3 1 2.0 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
115  |Selling & Negpotiation Skills Lab 3 3 3.0 3 3 3.0 3 1 20 3 2 25 3 1 20 3 2 25 3 1 20 3 3 3.0 3 1 2.0 3 2 25 3 1 2.0 3 2 25
Average (DA) 28 26 25 26 24 25 23 24 23 26 25 25
'Baich 2020-22 Sem 1T (Generic+ ULFIL)
Course Code Title Cco_[A(o1) [ PO1 CO | A(PO2)|_PO2 CO [ A(PO3)[_PO3 CO | A(PO4)|_PO4 CO_| A(POS) [_POS. CO | A(POG) |_POB CO | A(PO7)|_PO7 CO | A(PO8) | _PO8 CO | A(PO9) | P09 CO [A(PO10)[ PO10 | CO [A(PSOL] PSOL | CO [A(PSO2)[ A(PSO2)
201 Marketing Management 3 3 30 3 2 25 3 1 20 3 2 25 3 3 3.0 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
202 Financial Management 3 3 30 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 1 2.0 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
203 Human Resources Management 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 1 2.0 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
204 Operations & Supply Chain Management 15 3 23 15 1 13 15 1 13 15 2 18 15 2 18 15 2 18 15 1 13 15 2 18 15 2 18 15 2 18 15 2 18 15 2 18
209 Start Up and New Venture Management 3 3 30 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
207_| Contemporary Frameworks in Management 3 3 30 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
208 Geopolitics & World Economic Systems 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25
213 Written Analysis and Communication Lab 3 3 3.0 3 2 25 3 2 25 3 3 3.0 3 2 25 3 3 3.0 3 3 3.0 3 0 15 3 2 25 3 3 3.0 3 3 3.0 3 2 25
’;?(ST Marketing Research 3 3 30 3 2 25 3 2 25 3 1 20 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 3 30 3 2 25 3 3 3.0
V\joljr Consumer Behaviour 3 3 30 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
V\leZT Integrated Marketing Communications 3 3 30 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
V\lei Product & Brand Management 3 2 25 3 3 3.0 3 3 3.0 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
l;f(l'[ Marketing of Financial Services - | 3 2 25 3 3 3.0 3 2 25 3 3 30 3 3 3.0 3 3 30 3 3 30 3 2 25 3 3 3.0 3 2 25 3 3 3.0 3 3 3.0
205 FIN| Financial Markets and Banking Operations 3 3 30 3 2 25 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 3 3.0 3 3 3.0 3 3 3.0
206 FIN Personal Financial Planning 3 3 30 3 3 30 3 1 20 3 2 25 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
¥ Sem | | 217 FIN | Securities Analysis & Portfolio Management 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
(Generic
+ 219FIN Direct Taxation 3 3 30 3 3 3.0 3 3 30 3 3 30 3 2 25 3 3 30 3 3 3.0 3 2 25 3 2 25 3 3 30 3 2 25 3 2 25
ULHL) | 505 R | Competency Based Human Resource 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 3 30 3 3 30 3 2 25
206 HR_ Employee Relations & Labour Legislation 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
:é:‘ Lab in Recruitment and Selection 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
:;:A Learning and Development 3 3 3.0 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
OZS%SM Services Operations Management - | 3 3 3.0 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
oé?:sm Supply Chain Management 3 3 3.0 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
OégM Planning & Control of Operations 3 3 3.0 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
0281(28M Productivity Management 3 3 3.0 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
OE?M Inventory Management 3 2 25 3 3 30 3 3 3.0 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
205BA Basic Business Analytics using R 3 2 25 3 3 30 3 3 3.0 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
206 BA Data Mining 3 2 25 3 3 30 3 2 25 3 2 25 3 3 30 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
220 BA Tableau 3 3 30 3 3 30 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 3 3.0 3 2 25 3 2 25
221BA|  DataWarehousing Project Life Cycle 3 3 30 3 3 30 3 3 30 3 3 30 3 2 25 3 2 25 3 2 25 3 1 20 3 3 30 3 2 25 3 2 25 3 2 25
Average (DA) 29 25 24 25 25 26 23 24 25 2.6 25 25




Batch 2020-22 Sem 11T (Genericy ULFIL)
Course Code | Title CO [ APOL[ POL | CO [APO2)| PO2 | CO [A(PO3)| PO3 | CO | A(PO4)| PO4 | CO [APOS)| PO5 | CO [ A(PO6)| PO6 | CO | APO7)[ PO7 | CO [APO8)| POB | CO [ A(PO9)| POS | CO [A(POLO) POI0 | CO [A(PSOL] PSOL | CO [A(PSO2)| A(PSO2)
301 Strategic Management 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 1 20 3 2 25 3 1 20 3 2 25 3 1 2.0 3 2 25
302 | Decision Science 3 3 3.0 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
307_|International Business Environment 3 3 30 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25
306 | International Business Economics 3 3 30 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
310 | Corporate Governance 3 3 30 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
e [services Marketing 3 1 20 3 2 25 3 2 25 3 2 25 | 3 1 20 3 2 25 | 3 2 25 3 1 20 | 3 2 25 3 2 25 3 1 20 3 2 25
SOKST Sales & Distribution Management 2 3 25 2 3 25 2 3 25 2 2 20 2 3 25 2 2 20 2 1 15 2 1 15 2 1 15 2 1 15 2 1 15 2 1 15
ij(zT Business to Business Marketing 3 3 30 3 3 30 3 2 25 3 3 30 3 3 30 3 3 30 3 3 30 3 2 25 3 3 30 3 3 30 3 3 30 3 3 30
ij("‘T International Marketing 3 2 25 3 3 30 3 3 30 3 3 30 3 3 30 3 2 25 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30
ij("'T Marketing of Financial Services - 11 3 2 25 2 3 25 3 3 30 3 3 30 3 3 30 3 3 30 3 2 25 3 3 30 3 3 30 3 2 25 3 3 30 3 3 30
304 FIN | Advanced Financial Management 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30 3 3 28 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30
3 3 3.0 3 2 25 3 2 2.5 3 3 30 3 3 3.0 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
312 FIN_ Behavioural Finance 3 3 30 3 2 25 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 3 30 3 1 20 3 2 25
313 FIN_Technical Analysis of Financial Markets 3 3 30 3 3 30 3 3 30 3 2 25 3 2 25 3 3 3 2 25 3 2 25 3 2 25 3 3 30 3 1 20 3 3 30
314 FIN. Commodities Markets 3 3 30 3 3 30 3 3 30 3 2 25 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30
304 HR | Strategic Human Resource Management 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30 3 2 25 3 3 30 3 1 20 3 2 25 3 3 30 3 3 30 3 1 20
305 HR |HR Operations 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
312 HR | Talent Management 3 2 25 3 3 30 3 3 30 3 2 25 3 3 30 3 2 25 3 2 25 3 1 20 3 2 25 3 3 30 3 2 25 3 2 25
315HR_International HR 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
sem 3 | BLHR_ Compensation and Reward management 3 3 30 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
(Generic oas?m Services Operations Management - 1 3 3 30 3 1 20 3 1 20 3 2 25 3 1 20 3 2 25 3 1 20 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25
+
UL+IL) oz?:am Logistics Management 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
Ong Manufacturing Resource Planning 28 3 29 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24
Dang Sustainable Supply Chains 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
Dang Toyota Production System 28 3 29 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24 28 2 24
‘Advanced Statistical Methods using R 3 2 25 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 3 30 3 3 30 3 2 25 3 2 25
u"”;:g':;t:s'"'”g & Cognitiveintelligence |5 | 23 | 25 3 | 28 | 25 3 | 28 | 25 2 | 23 | 25 2 | 23 | 25 2 | 23 | 2s 2 | 23 | 25 2 | 23 | 2s 2 | 23 | 25 2 | 23 | 2s 2 | 23 | 2s 2 23
Industrial Internet of Things 3 2 25 3 2 25 3 2 25 3 3 30 3 3 30 3 2 25 3 3 30 3 2 25 3 3 30 3 3 30 3 2 25 3 2 25
314 BA [Supply Chain Analytics 3 3 30 3 3 30 3 2 25 3 2 25 3 3 30 3 3 30 3 3 30 3 2 25 3 3 30 3 3 30 3 3 30 3 3 30
317 BA |E commerce Analytics - | 3 2 25 3 2 25 3 2 25 3 3 30 3 3 30 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
RABM 1| Agriculture and Indian Economy 3 3 30 3 3 30 3 2 25 3 1 20 3 1 20 3 2 25 3 2 25 3 1 2.0 3 2 25 3 3 30 3 2 25 3 1 20
RABM 2| Rural Credit and Finance 3 3 30 3 3 30 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 3 30 3 2 25 3 3 30
Fundamentals of Pharma and Healthcare
PHCM 1 3 3 30 3 2 25 3 2 25 3 1 20 3 1 20 3 2 25 3 2 25 3 1 20 3 2 25 3 3 30 3 2 25 3 1 20
PHCM 2| 5 vcqic planning & Healthcare 3 3 30 3 3 30 3 3 30 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 1 20 3 1 20 3 2 25 3 2 25
THM 1 | Fundamentals of Hospitality Management 3 2 25 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
THM 2 |Event 3 2 25 3 1 2.0 3 1 2.0 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
1B import Export O and Procedures | 2 3 25 2 2 20 2 2 20 2 2 20 2 2 20 2 3 25 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20
Cross Cultural Management and Global
182 | Ceadership o ! 2 3 25 2 2 20 2 2 20 2 2 20 2 2 20 2 3 25 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20
Average (DA) 28 25 25 25 25 25 24 24 25 26 25 25




Batch 2020-22 Sem IV (Generic+ UL+IL)

Course Code | Title CO_JAPOL| POL | CO ARO[ PO2 | cO | A(PO3)| PO | CO | A(PO4| PO4 | CO | ARPOS)| PO5 | cO | APOS)| PO6 | CO | APO7| PO7 | CO | A(PO8)| POB | cO | A(POS)| POS | CO |A(POI0)] PO | CO [A(PSOL] PsOL | cO [A(PSO2) A(PSO2)
401 _|Enterprise Performance Management 15 3 23 15 3 20 15 2 18 15 1 13 15 1 13 15 3 23 15 2 18 15 1 13 15 2 18 15 3 23 15 2 18 15 1 13
402 indian Ethos & Business Ethics 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
405__| Global Strategic Management 2 3 25 2 2 20 2 2 20 2 2 20 2 3 25 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20
40g | Corporate Social Responsibility & 3 3 30 3 3 20 3 2 25 3 2 25 3 1 20 3 2 25 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30 3 3 30
Sustainability
e |Marketing 40 25 3 28 | 25 1 20 | 25 1 18 | 25 2 23 | 25 2 23 | 25 2 23 | 25 1 18 | 25 2 23 | 25 2 23 | 25 2 23 | 25 2 23 | 25 2 23
GOK“T Marketing Strategy 3 3 30 3 2 20 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
r\:ngT Customer Relationship Management 2 3 25 2 3 20 2 3 25 2 2 20 2 3 25 2 2 20 2 1 15 2 1 15 2 1 15 2 1 15 2 1 15 2 1 15
IleOT Rural & Agriculture Marketing 3 3 30 3 3 20 3 3 30 3 2 25 3 2 25 3 1 20 3 2 25 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25
Financial Laws 3 3 30 3 3 20 3 2 25 3 3 30 3 2 25 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
404 FIN [ Current Trends & Cases in Finance 3 3 30 3 2 20 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 3 30 3 3 30 3 2 25
411 FIN | Risk Management 3 3 30 3 1 20 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
412 FIN | Strategic Cost Management 3 3 3.0 3 1 2.0 3 1 2.0 3 2 25 3 2 25 3 2 25 3 1 2.0 3 2 25 3 2 25 3 2 2.5 3 2 25 3 2 25
403 HR_ Organizational Diadnosis & Development 3 2 25 3 2 20 3 3 30 3 2 25 3 2 25 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
apa R Current Trends & Cases in Human Resorce 3 2 25 3 3 20 3 3 30 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 3 30 3 3 30 3 2 25 3 2 25
Management
409 HR | Labour Legislation 3 3 3.0 3 1 2.0 3 1 2.0 3 2 25 3 2 25 3 2 25 3 1 2.0 3 2 25 3 2 25 3 2 2.5 3 2 25 3 2 25
412 HR | Best Practices in HRM 3 2 25 3 3 30 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
ol;g:M E Supply Chains & Logistics 3 3 3.0 3 3 20 3 1 20 3 2 25 3 1 20 3 2 25 3 1 20 3 3 30 3 1 20 3 2 25 3 1 20 3 2 25
OZ?M Industry 4.0 2 3 25 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20
SEM IV o;%gM Enterprise Resource Planning 28 3 29 28 2 20 28 2 24 28 2 24 28 2 24 28 2 24 28 2 2.4 28 2 24 28 2 2.4 28 2 24 28 2 2.4 28 2 2.4
(Generic [“a10
+ | osom |Werd Class Manufacturing 26 3 28 | 26 2 20 | 26 2 23 | 26 2 23 | 26 2 23 | 26 2 23 | 26 2 23 | 26 2 23 | 26 2 23 | 26 2 23 | 26 2 23 | 26 2 23
ULIL) 17403 BA | Economics of Network Industries 3 2 25 3 3 20 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 3 30 3 2 25 3 2 25
404 BA | Artificial Intelligence in Business Applications [ 2 2 20 2 3 20 2 3 25 2 1 15 2 2 20 2 2 20 2 2 20 2 1 15 2 1 15 2 3 25 2 2 20 2 2 20
409 BA | Commerce Analytics -1 3 2 25 3 2 20 3 2 25 3 3 30 3 3 30 3 2 25 3 3 30 3 2 25 3 3 30 3 3 30 3 2 25 3 2 25
410 BA | Healthcare Analytics 3 2 25 3 2 2.0 3 2 25 3 3 3.0 3 3 3.0 3 2 25 3 3 3.0 3 2 25 3 3 3.0 3 3 3.0 3 2 25 3 2 25
RABM £ ICT for Agriculture_Management 3 3 30 3 3 20 3 2 25 3 1 20 3 1 20 3 2 25 3 2 25 3 1 20 3 2 25 3 3 30 3 2 25 3 1 2.0
RABM 2| Azt I i 3 3 30 3 3 20 3 2 25 3 T 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 3 30 3 2 25 3 3 30
PHCM 1 Ipn"f’:g:: and healthcare regulatory environment | 3 30 3 3 20 3 2 25 3 2 25 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 3 30 3 2 25 3 2 25
PHCM 2 | Entrepreneurship in Pharma and Healthcare 3 3 3.0 3 3 2.0 3 3 3.0 3 2 25 3 2 25 3 1 2.0 3 2 25 3 1 2.0 3 1 20 3 2 25 3 2 25 3 2 25
THM L | Tourism & Travel 3 2 25 3 T 20 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
THM 2 | Strategic Hospitality 3 2 25 3 1 2.0 3 1 2.0 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
1B 1_|Global Trade and Logistics 3 2 25 3 3 3.0 3 3 3.0 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
Global Competitiveness, Value Chains and
B2 [aonces 3 3 30 3 3 20 3 2 25 3 3 30 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
Fundamentals of Ph d Fealth
PHCM 1 [ oo ls Of Pharma and Healtheare 3 3 30 3 2 25 3 2 25 3 1 20 3 1 20 3 2 25 3 2 25 3 1 20 3 2 25 3 3 30 3 2 25 3 1 20
PHCM 2| ytegic Planning & Healthcare 3 3 30 3 3 30 3 3 30 3 2 25 3 2 25 3 2 25 3 1 20 3 2 25 3 1 20 3 1 20 3 2 25 3 2 25
TV 1 | Fundamentals of Hospitality Management 3 2 25 3 T 20 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
THM 2 |Event 3 2 25 3 1 2.0 3 1 2.0 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 2.5 3 2 25 3 2 25
181 [ mport Export 0 and Procedures | 3 2 25 3 3 30 3 3 30 3 1 20 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25 3 2 25
Cross Cultural M and Global
1Bz [ ross Al Managementand Global 2 3 25 2 2 20 2 2 20 2 2 20 2 2 20 2 3 25 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20 2 2 20
Leadership
Average (DA) 2.7 2.1 24 23 24 24 23 23 2.4 25 2.4 2.4
{




PSOs & PSOs POL PO2 P03 P06 = PO10 PSOL A(PSO2)
SEM 1 Average (DA) 26 23 24 25 23 24 24 23
SEM 2Average (DA) 26 2.1 24 24 2.2 25 23 23
SEM 3Average (DA) 2.7 22 25 24 24 24 26 24 24
SEM 4 Average (DA) 2.7 22 25 24 23 24 26 24 24
Average PO's (DA) 26 22 24 23 24 2.4 24 23 2.4 25 2.4 2.4
Average Indirect Feedback 3 3 3 3 3 3 3 3 3 3 3 3
Direct: 80 % Average attainment COs 209628 1.73994 1.93285 181912 1.8968 1.9371 1.88708 1.84808 1.89112 2.00166 1.89783 1.89111935
Indirect: 20% Average attainment Feedback /Survey 06 06 06 06 06 06 06 06 06 06 06 06
TOTAL ATTAINMENT LEVEL 2.69628 2.33994 2.53285 241912 2.4968 25371 2.48708 2.44808 249112 2.60166 2.49783 2.49111935
Overall POs & PSOs Attainment:2019-21 30039
Average Attainment of all POs & PSOs : 2020-2022 2503
Level Range
Level L '40% students scoring above 50 % marks in Internal Evaluation.
Level 2 50% students scoring above 50 % marks in Internal Evaluation
Level 3 609 students scoring above 50 % marks in Internal Evaluation
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