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Abstract: Online social networking, information distribution, and communication have all 

grown to rely heavily on the rise of social media in the last several years. Online marketing, 

for example, may greatly benefit from the reach, consistency, and speed of social media. Social 

media marketing refers to promotional activities conducted via social networking websites. 

Businesses may now quickly, efficiently, and successfully communicate with their ideal 

customers using social media marketing. In addition, there are a number of difficulties inherent 

to social media advertising. This article discusses the pros and cons of using social media for 

advertising in the modern day. The marketing process has real-world consequences. Many of 

us in the marketing industry—including retailers, distributors, competitors, raw material 

suppliers, and consumers—also function as end users. We all know that marketing is an ever-

evolving notion. The term "marketing" refers to any endeavor that results in mutually beneficial 

exchanges of goods or services.  
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1. INTRODUCTION 

 

1.1 Background and Motivation: 

This is essentially what marketing has always meant to people. Traffic and attention may be 

increased for a website by using social media marketing. The marketing industry in India is 

moving quickly to take advantage of the 'new normal' scenario. The widespread use of social 

media has presented businesses with a unique marketing opportunity that cuts out the 

middlemen and brings them closer to their target audiences. The majority of Indian marketers 

(59%) still priorities customer acquisition. Social media, email marketing, and search engine 

marketing are the top three online investment channels in 2021, say top Indian marketers. 

Integrating email and social media marketing was seen as being crucial by 52% of senior 

marketers. This is why companies all around the world are looking into social media marketing. 

Marketers are moving their attention from "getting the word out" to "getting involved" with 

their target audience. The traditional 'batch and blast' approach to marketing is giving way to 

the establishment of 'listening posts' and 'conversation hubs' inside communities of customers. 

Marketers are adapting to the problem of meeting the demands of modern customers across a 

wide variety of devices and channels by moving away from standalone pure play conventional 

platforms and towards an integrated multi-channel strategy. Indian marketers are taking use of 

all the tools at their disposal, including email, text messaging (SMS), and social media. Here, 

we'll examine the state of social media marketing in India, its current and potential applications, 

and the results of a survey designed to gauge Indian consumers' opinions on the topic as it 

pertains to brand management through social media. 

 

Besides research tools, various companies provide specialized platforms and tools for social 

media marketing: 

1. Social media measurement 

2. Social network aggregation 
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Abstract:  

 

Social entrepreneurship has started gaining the attention of potential entrepreneurs. Individuals, 

organizations, start-up firms, or entrepreneurs engage in social entrepreneurship by developing, 

funding, and implementing solutions to social, cultural, or environmental challenges. This 

paper deals with the meaning of social entrepreneurship, and how it differs from profit 

businesses as well as not-for-profit businesses. This paper also discusses various models of 

social entrepreneurship, its characteristics, and some Indian examples of social entrepreneurs.  

 

Introduction: 

 

After Dr. Muhammad Yunus received the Nobel Prize in 2006 for his microfinance model of 

Grameen Bank, social entrepreneurship come into the limelight. Social entrepreneurship 

becoming more widely used in everyday conversation, particularly when discussing the 

development of novel solutions to social problems.  

 

  Globally, social entrepreneurship started gaining traction. It aids in the resolution of issues 

such as unemployment, civic involvement, and social security among others. A social 

entrepreneur, first and foremost, provides numerous advantages to society. A social business, 

like any other firm, has products, services, customers, markets, expenses, and earnings as its 

primary goal is to benefit society. It is a self-sustaining, no-loss, no-dividend corporation that 

pays back its investors. 

 

  Doing business for a social reason is referred to as social entrepreneurship. These 

entrepreneurs have a unique ability to combine social issues with commerce in such a way that 

it improves the lives of others around them. A social entrepreneur recognizes a social issue and 

employs entrepreneurial goals and principles to build, organize, and manage a business to 

address it. 

A traditional entrepreneur is concerned with profit and return on investment, whereas a social 

entrepreneur is concerned with building social capital and achieving additional societal and 

environmental benefits.  

 

How it differs from profit-maximizing businesses & not for profit businesses: 

 

 In a profit-maximizing business, the core purpose is to create shareholder value by increasing 

profit. These businesses are not open for charity and they also have to provide good returns to 

their investors. On the other side, not-for-profit businesses are intended to fulfill social 

objectives and they don’t have to do repayment of invested capital as they are working on 

donations and for Charity. Thus they are positioned in the lower-left quadrant in the figure-1, 

Whereas Profit maximizing businesses are positioned in the upper-right quadrant.  

 

Social businesses are different in both cases as they are trying to achieve social objectives 

however they also have to do their day-to-day expenses, make repayment of invested capital 

like other profit-making businesses, and are entitled to get their money back. Thus they have 
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Topic: Phygital Marketing – The Tech Way Ahead.  

Transforming from Physical to Digital to Stay Ahead in the Emerging Phygital World

Abstract: This paper aims to understand the significance of Phygital Marketing, a sustainable co-
existence of Physical and Digital, and the impact on consumer behaviour. The Covid-19 lockdown 
increased the use of digital technology. Post Covid, a fine combo of both physical and digital evolved 
leading to ‘phygital’ marketing to connect consumers both online and offline effectively. To give the 
customer an experiential journey, businesses will need to combine and synergize the use of both 
physical and digital elements. The use of technologies such as Artificial Intelligence, Virtual Reality, 
and Augmented Reality provides an immersive and smooth multichannel digital experience to the 
customers.

Keywords

Phygital Artificial Intelligence Virtual Reality Augmented Reality
Experiential Journey Immersive Technologies Multichannel Digital Experience 

INTRODUCTION 

Phygital is a post-pandemic phenomenon. The coinage of the term phygital is, however, not new. 
Chris Weil, Chairman-CEO of Momentum Worldwide – an advertising agency, coined the term 
‘phygital’ in the Year 2007, to describe the connection between physical and digital, to state more 
clearly - to define the combination of physical and digital, to depict the creation of a fine synergy 
between physical and digital for enhanced marketing and brand experiences. Before the Covid-19 
induced lockdown across the globe, it was business as usual. Physical marketing was predominant. 
Digital marketing had also commenced. The covid-19 lockdown imposed many challenges on the 
business world. Everyone was forced to stay indoors for months on end. Income levels were adversely 
affected. To sustain at least a reasonable level of income it was important to connect to customers and 
do some business. This left no other option except for digital marketing whereby one could stay in the 
confines of your home and do your business if it was not on the same level or at the same volume as 
before. Education went online, business went online, and as people got adjusted to the online system 
they learned from the challenges and improved their work for better results. With the onset of digital 
usage, internet usage went up substantially as most people were indoors. Nobody was leaving the 
safety of their homes except in utmost emergency situations. To keep up with the work, to stay 
connected to clients, and for almost all their professional work, people used the internet. 
Businessmen, especially marketing professionals resorted to digital marketing. They started investing 
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ABSTRACT 

The microfinance sector is a type of banking service aimed at helping those who cannot pierce 

conventional fiscal services. In addition to low- income and jobless people, it's designed to help 

people with disabilities. Microfinance institutions give loans, bank accounts, and micro insurance as 

well. In developing countries similar as India, fiscal services through formal channels don't meet the 

demands of the pastoral poor, so microfinance can help small- scale businesses to flourish by 

furnishing increased fiscal stability. As per the World Bank estimates, further than 500 million people 

have bettered their profitable conditions via microfinance- related realities. Microfinance programme 

present openings not only for credit, but also for the provision of services in the form of training and 

development. Micro Finance is the cost effective and reciprocal means of pastoral credit disbursement 

system. It promotes the quick and timely vacuity of institutional credit in a provident and effective 

manner and in small fund without too important legal and procedural frame through Self Help groups 

(SHGs) and Joint Liability Group (JLG) with banks. Self- help groups in India have surfaced as the 

world's largest and most successful network of community- grounded associations. The purpose of 

this study is to explain the main channels of micro finance in India which are SHGs and Bank relation 

Programs for the last three times.  

KEYWORDS: Banking Service, Credit, Microfinance, Low-Income, Self-Help Groups Of India 

INTRODUCTION  

Preface Microfinance has seen promising growth in recent times, owing to the fleetly expanding 

Indian   frugality. The assiduity has played an essential part in furnishing formal credit to low- income 

homes and colorful micro, small, and medium enterprises (MSMEs), adding their donation to India’s 

overall GDP. Microfinance is one of moment's most popular terms. Came into actuality in the 80s, it 

surfaced as a great result for poverty relief and empowering women. It helps women come tone-

dependent. Microfinance is used to ameliorate the life of the jobless and low- income residents. In 

India, a number of institutions recommend microfinance services and help ameliorate the indigent's 

life and condition. 

MICROFINANCE HISTORY AND PROGRESS  

The first microfinance action was the tone- Employed Women’s Association (SEWA) in Gujarat, 

which familiar SEWA Bank in 1974. Since also, this bank has handed fiscal services to individualities 

who wish to establish their own businesses in pastoral areas. Single effective achievement is 

Kudumbashree, Kerala state’s Poverty Eradication Mission launched in 1998. This womanish- led 

community organization of Neighborhoods Groups (NHGs) brings women from pastoral and civic 

areas together to fight for their rights and help in empowering them. Through these NHGs, women 

work on a variety of issues like health, nutrition and husbandry. They were able to accumulate income 

and seek microcredit although working underneath this system. Small- scale enterprises promote fiscal 

independence in depressed areas. 
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The desire to care something bigger than the self-foster welfare of the turther generations is the charactenstics of employee activism (EA). The highly skilled employeeshave the same desir and are in possession of the the power to aftect business both positively and negatively. Previously. employees employees working in the factory were agitating to fulfil their personal or individual demands on vanous issues like salary. wages, working hours , working conditions and untair labour practices. These personal issues were the cause of industrial disputes as well. Nowadavs, the subject matter and the nature of raising voices has gone beyond selt-interest not necessarily causing dispute or disagreement rather favouritism with the organisation. Now employees are caring for something bigger than the self. They are caring tor the wellbeing of the tuture generations. The shift of subject matter seeks attention and intervention of the leadership and the organisation. Employee are raising their hands and voices on ethical and unethical practices. Their issues are now related to environmental, social and governance (ESG), In their esearch paper Protests From Within Engaging with Employee Activist'by Stephen A. Miles, David F. Larcker, and Brian Tayan. discusses growing trend of stakeholder issues of corporate govemance phenomenon which is broadly known as ESG (environmental, social, and governance) and is characterized by pressure on companies to increase the attention they pay to and the investment they make. A few examples they have cited here are staged a walkout in protest of the company's sale of furniture to an immigrant detention centre at the U.S.-Mexico border in Wayfair in 2019. Signing a letter calling on the company to take an aggressive stance in combatting climate change by more than 4,000 employees in Amazon. Signing a petition protesting the company's sale of firearms through its retail outlets 50,000 employees in WalMart in 2019. It called on management to cease the sale of all firearms and ammunition, ban open and concealed carry-on company property, and stop donations to politicians supported by the National Rifle Association in America. 
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ABSTRACT 
Overseas institutional investments are important for developing nations and feature extensively impacted capital 
inflows into India. Even while FDI remains the preferred approach of bringing in overseas capital, FIIs have 
established to be pretty beneficial. Since FIIs were approved in India in 1992, there was a sizable change inside 
the manner people make investments. The governance shape for FIIs in India has passed through modifications 
as properly. India turned into the preferred equities marketplace for worldwide traders in 2015, with 43% of the 
vote, followed with the aid of China with 26%, in keeping with a financial institution of the United States - 
Merrill Lynch (BofA-ML) survey in which 50 traders took component. The complete quantity of FII equity 
investment in India for the year 2020 became INR 103156 crores. This is commonly because of the fact that 
buyers are searching to take advantage of their investments in Indian equity markets, demonstrating that there 
may be a few courting among FII funding and stock market success. 
If there is a correlation between FII investments and inventory market performance, it's essential to decide 
whether FII investments drive up stock marketplace overall performance or whether higher stock marketplace 
performance drives up FII funding. This research article intends to investigate a relationship that has been the 
concern of ongoing empirical and theoretical inquiry. After demonstrating a link between FII investment and 
inventory market overall performance, the cause-effect courting will therefore be examined due to the fact it's 
miles practicable for variables to be associated however but no longer have a purpose-and-impact dating. 
by means of measuring the returns on extensive market indices, it is viable to gauge inventory marketplace 
performance. SENSEX and NIFTY had been selected for this examination's purposes, and information can be 
collected for an 18-yr length if you want to conduct the evaluation. FII facts also accumulated over 18 years 
(2002-2020). 
Key Phrases: FII, Indian Capital market, Correlation and Regression, BSE SENSEX, NIFTY 50,  
 
Introduction 
In India, inventory exchanges began running in 1875. The BSE is the country's oldest stock exchange. 318 
humans joined local share and stock agents affiliation, these days known as the Bombay stock trade or BSE for 
quick, at the beginning of the records of Indian inventory trading. The Indian authorities officially recognized 
BSE in 1965. BSE is more than the countrywide inventory exchange in terms of reputation. BSE and NSE 
promote themselves as interchangeable terms for the Indian stock market. The histories of the Indian stock 
marketplace and the BSE are remarkably similar. Sensex, a 30-inventory sensitive index, was created for the 
primary time in 1986. The performance of the equities of 30 financially strong benchmark organizations is used 
to calculate the Sensex. The BSE first surpassed the 1000 threshold in 1990. In 1992, it surpassed the 2000, 
3000, and 4000 mark. The liberal financial regulations brought by Dr.Man Mohan Singh, then-finance minister, 
had been the reason for the stock marketplace's first-rate growth. With the Harshad Mehta scam, the market's 
fantastic vibe changed into misplaced. The public learned that Mr. Mehta, widely called the massive-bull of the 
Indian inventory market, had fraudulently siphoned giant sums of cash from banks. He used 270 million stocks 
from around ninety unique groups to gamble. as the Sensex lost 570 points and dropped flat, hundreds of 
thousands of small buyers fell prey to the scam. The authorities established The Securities and Exchange Board 
of India by using an Act in 1992 to forestall such frauds. The statutory organization called SEBI oversees and 
controls the operations of stock exchanges, brokers, sub-agents, portfolio managers, funding advisors, etc. 
according to top SEBI officials, with the appearance of online trading and day by day settlements, the likelihood 
of fraud is now negligible. SEBI imposes some strict safeguards to guard the pursuits of traders. In 1999, the 
Sensex surpassed 5000, and in 2000, it reached 6000. On June 7 and September 8 of 2005, the 7000 and 8000 
milestones, respectively, had been attained. massive numbers of foreign institutional buyers (FII) are making 
large investments within the Indian stock markets. The liberal financial guidelines accompanied by using 
succeeding governments attracted a substantial quantity of institutional worldwide investors. 
 
Objectives: 

⮚ to analyze the trend of investment by means of FIIs in the Indian stock marketplace. 
⮚ To understand the relation between FIIs investments and inventory marketplace volatility. 
⮚ To look at whether FIIs have any influence on diverse BSE indices and NSE indices. 

Hypothesis: 
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Abstract: 

This research paper provides a comprehensive analysis of strategies for integrating sustainability into 

business operations. Sustainability has emerged as a critical business imperative, necessitating 

organizations to align their operations with environmental, social, and economic sustainability principles. 

This paper presents a systematic exploration of various strategies, encompassing commitment and 

leadership, stakeholder engagement, supply chain management, energy efficiency, product innovation, 

sustainable facilities, compliance, employee engagement, community involvement, financial 

sustainability, continuous improvement, and collaboration. By incorporating these strategies, businesses 

can effectively transition towards sustainable operations, benefitting both the environment and their long-

term viability. Some contemporary corporate examples are also discussed who are working on 

implementing sustainability into business operations.  

 

Keywords: Sustainability, Business Operations, Strategies, Stakeholder Engagement, Supply Chain 

Management, Energy Efficiency, Product Innovation, Sustainable Facilities, Compliance, Employee 

Engagement, Community Involvement, Financial Sustainability, Continuous Improvement, Collaboration. 

 

Introduction: 

The escalating concerns regarding environmental degradation, social inequalities, and economic 

disparities have propelled sustainability to the forefront of organizational priorities. Businesses are 

increasingly recognizing the interdependence between their operations and the environment, society, and 

the economy. Integrating sustainability into business operations involves aligning strategies and practices 

to minimize negative impacts on the environment, promote social responsibility, and maintain economic 

viability. This paper provides an in-depth analysis of strategies for effectively integrating sustainability 

into various aspects of business operations. 

 

Commitment and Leadership:  

Establishing a firm commitment to sustainability from top management and fostering a culture of 

sustainability throughout the organization is fundamental to successful integration. Leadership must set 

the vision, goals, and values, integrating sustainability as a core component of the company's mission. 

Leadership and commitment play a key role in promoting and enhancing sustainability within a business. 

Both build a solid basis for sustainability projects when they are integrated into the organization's culture 

and practices. 
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ABSTRACT 
The growth of the Indian capital market is being fueled by the foreign institutional investors (FII), whose 
increasing presence is a sign of the advancements made in that industry. Developing nations always strive to 
enhance their financial markets in the hopes of luring more capital from elsewhere. This has led to new levels of 
development and increased volatility in the Indian financial markets, which has created an opportunity for fresh 
research into international institutional investments and the Indian financial market. This study aims to evaluate 
the impact of international institutional investors' trading activity on the Indian stock market. Our analysis 
showed that the returns on the Indian stock market have not been much impacted since the market was opened 
to investors from other nations, but the market's volatility has dramatically decreased. Due to its size, the Indian 
stock market is a favorite among investors wishing to make investments. 
 
The Indian market has attracted an increasing number of domestic as well as foreign investor groups due to its 
steady growth in recent years. Institutional investors are responsible for the majority of the funds invested in the 
Indian stock market and among these investors, foreign institutional investors (also known as FIIs) are the most 
important. The question of whether these Foreign Institutional Investors (FIIs) are responsible for regulating 
India's capital markets is an important one. This study examines whether market movements are attributed to 
these investors and what impact they have on capital markets. Due to the short-term nature of FII investments, 
there can be a two-way causal relationship between FII returns and returns in other domestic financial markets 
such as financial markets, stock markets and foreign exchange markets. 
Keywords: Indian stock Market, FII, CNX Auto, Sensex 
 
Introduction 
In India, stock requests first opened their portals in 1875. The oldest stock trade in the nation is the BSE. When 
Indian stock trading began, 318 people joined the Native Share and Stock Merchandisers Association, which is 
now known as the Bombay Stock Exchange, or BSE for short. In 1965, BSE was formally conceded by the 
Indian government. assimilated to the National Stock Exchange, BSE is more well- known. The expressions 
Indian stock request( BSE and NSE) are occasionally exercised interchangeably. The histories of the BSE and 
the Indian stock request are veritably analogous. A 30- stock perceptivity indicator called Sensex was originally 
developed in 1986. The Sensex is determined by appearing at the interpretation of 30 financially sound standard 
enterprises' folks. In 1990, the BSE went over the 1000 mark for the first time. 2000, 3000, and 4000 were each 
passed in 1992. 
 
To save the interests of investors, SEBI implements a variety of strict regulations. The Sensex crossed the 5000 
mark in 1999 and the 6000 mark in 2000. The mileposts of 7000 and 8000 were passed on June 7 and 
September 8, independently, of 2005. Significant leaguers are being made in the Indian stock requests by a 
sizable number of foreign institutional investors( FII). Institutional foreign investors were significantly attracted 
by the radical profitable programs espoused by arriving governments. 
 
For transnational investors, India is now the stylish country to inoculate in. formerly held in low regard, middle 
class Indians now show off interest in the stock request. Savings from numerous Indians who work everywhere 
are decreasingly set into folks. This new event is brought around by the excrescency of online commerce and the 
drop in bank interest classes. The maturity of the time, stockbrokers with Indian headquarters open missions 
everywhere to accommodate on-resident Indians' requirements. The time element is also profitable to NRIs. 
Anyone can buy or  
 
Vend stock online when they come home from work. The expansion of Indian companies into transnational 
pots, the harmonious GDP excrescency rate of around 6, and the significant excrescency eventuality in the 
telecommunications, media, instruction, tourism, and IT spots each supported by profitable reforms all play a 
part in India's stock request's bullish trend. 
 
Objective Of The Study 
• To dissect the trend investment by FIIs in Indian stock requests. 
• To understand the relation between FIIs leaguers and stock request volatility. 
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ABSTRACT 
In recent years, digital threats have posed significant risk to organizations and individuals. Unfortunately, many 
people in the public and private sectors still lack the advanced knowledge required to understand how digital 
threats work and the risk they pose. This study is done to know the customers perception about the significance 
of digital security in an important scenario. The study is based on a survey of 223 individuals in Pune city, 
Maharashtra, India who use internet/ mobile banking. The results of the study indicate that the difference of the 
perception regarding the importance of digital security between male and female is not statistically significant, 
male and female both show higher levels of importance towards security. The study reveals that there is a 
significant difference in the level of importance regarding digital security with the income groups. The study 
also shows that there are no significant differences in regard with the age groups. 
Keywords:  digital security, customer perception, risk, online banking 
 
Introduction 
In the past decade, there has been an exponential growth in information technology and e-commerce 
development and future applications for IT/e-commerce could not be predicted. As a result, the security of e-
commerce networks is becoming an increasing concern for organizations, because of various cyberattacks 
including denial of service (DoS), virus, spam and email scams. 
 
There are more than 8 billion dollars lost per year by the organizations due to digital security attacks 
(Thompson, 2019). Considering that 10% of these losses come from international e-commerce companies, it can 
be said that these losses are increasing worldwide with each passing day. This perspective on the importance of 
digital security shows an alarming increase in the level of concern. The purpose of this study is to identify the 
level of concern of customers regarding digital security in their daily activities. 
 
In recent years, digital threats have posed significant risk to organizations and individuals. Unfortunately, many 
people in the public and private sectors still lack the advanced knowledge required to understand how digital 
threats work and the risk they pose. It is evident that there is an urgent need for information security training for 
employees at all organizational levels. In the face of increasing risks in our digital world, digital security has 
emerged as a new form of national security that needs to be safeguarded and managed. 
 
Types of digital frauds: 
1. Carding: In this type of fraud there are two types: 
a) Carding is the act of obtaining sensitive data through accessing the systems of another organization without 
being authorized. 
b) Carding is transferring funds from one account to another using stolen or expired credit cards.  
 
2. Spam scam: In this type of fraud, an email message purporting to be from a legitimate sender is sent to users 
indiscriminately via multiple computers and often receives large quantities of replies from users, flooding the 
recipient with unwanted material. 
 
3. Phishing: This type of fraud is when an entity creates a website and uses fake or stolen emails to convince the 
users to disclose their confidential information. 
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Abstract: The current study is intended at finding the effect of emotional intelligence on 

Personality Development in Early Teenagers in Pune city. Conclusive research of Causal 

nature was conducted. Age group thirteen to fifteen was considered as Early Teenagers. In all 

total 400 samples were collected through Simple random sampling from English medium 

schools in Pune city. The data was statistically analyzed using the Statistical Package for 

Social Sciences (SPSS). There is strong association between decision making and leadership 

ability. The results demonstrated statistically significant differences in the emotional 

intelligence scores among the students according to their gender, religion and place of 

residency. Emotional intelligence emerged as a significant predictor of academic 

achievement. The implications of the findings and directions for future empirical research are 

discussed briefly.  

Key words: Emotional intelligence, personality development, academic achievement. 

INTRODUCTION 

Emotional intelligence is a concept that established much consideration in academic works 

universally. Emotional intelligence is more and more being recognized as a measure of over-

all performance across several arenas. (Joshi et al. 2012). Measurement of intelligence, over 

the last two decades, was complicated as widely held studies fixated on cognitive intelligence 

and unnoticed non-cognitive facets, most important of which are the emotive aspects 

(Samadony, 2007: 20). Therefore, an innovative concept, emotional intelligence, originated 

(Mayor & Salovey, 1990). Almost a decade, Emotional intelligence has been, a buzzword 

among academic fraternity. Along with IQ (Intelligence Quotient), EQ (Emotional Quotient) 

scores factual winning there in every educationist’s striving to build comprehensive, skilled 

characters. Emotional intelligence can be defined as the ability to monitor one's own and 

other people's emotions, to discriminate between different emotions and label them 

appropriately and to use emotional information to guide thinking and behavior (Coleman, 

2008). For years, an extensive frame of research directed that intelligence on its own is 

insufficient to guarantee success; in fact, there is a prerequisite for emotional intelligence 

since it is a elementary component in the scientific and real-world life of an individual 

(Gardner, 1983; Mayer & Salovey, 1990; Goleman, 1995, 2009; Vincent, 2003; Khawaldeh, 
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ABSTRACT  

Effective risk management techniques can be developed using big data analytics to find new 

dangers in data trends. Businesses may make quicker and better decisions with the help of the 

insights business users derive from pertinent data. Businesses can gain timely insights on 

sales, marketing, finances, product development, and other topics with the aid of data 

analytics. It enables teams within organisations to work together and get better results. 

Businesses can improve future business operations by analysing historical business 

performance. The researchers have collected the data from 200 employees working in 

information technology sector using survey method with the help of well-structured 

questionnaire. The researcher identified that descriptive research design and Non probability 

convenience sampling method is suitable for the research study. The findings of this study 

will be useful to many companies to sustain in the competitive world. 

Keywords: Big data analytics, organizational effectiveness, Analytic methods, Analytic tools 

etc. 

 

INTRODUCTION 

The phrase "Big Data" has recently been used to describe datasets that grow to sizes that 

make it challenging to handle them with traditional database management systems. They are 

data sets that are too big to be recorded, saved, managed, and analysed in a timely manner 

with the aid of commonly used software tools and storage platforms. Due to the continual 

increase in big data volumes, a single big data collection can currently hold anywhere from a 

few dozen terabytes (TB) to many petabytes (PB) of data. Massive data might be difficult to 

obtain, store, search, share, analyse, and show as a result. Businesses are currently studying 

enormous amounts of extremely detailed data in attempt to discover anything new. 
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Abstract 

The National Education Policy (NEP-2020) has been made a reality by the government of India, which fulfils 
a wish that has been valued for a long time and was the most awaited dream for the next stage in the process. 
This brings the process one step closer to completion. After the publication of the policy document, it has 
come to our attention that, over the course of the past two years, the policy-makers and other stakeholders 
have been holding a large number of national webinars, seminars, and academic debates on the subject of 
the policy's implementation and the practical understanding of it. Aside from the major social schemes for 
the social transformation and economic development of the nation at par with the pace of development at 
the international level, the government has also brought about a tremendous breakthrough in the 
educational sphere for the purpose of improving quality, equity, access, and excellence in an inclusive 
manner. This is in addition to the major social schemes for the social transformation and economic 
development of the nation at par with the pace of development at the international level. In addition to the 
primary social plans, this will also be implemented.The purpose of this study is to evaluate how faculty 
members at higher education institutions view the success of the NEP 2020. The study is based on a sample 
size of 120 faculty members who teach in colleges imparting higher education in Pune City. The results show 
that in most of the cases, the expectations of the faculty members regarding the changes that will be brought 
to the current educational system are average or just below average.  

Keywords: National Education Policy, Higher Education, Higher Education Institutions, Faculty Members 
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1. Introduction 

The government of India has made the National 
Education Policy (NEP-2020) a reality, which  
fulfills a hope that has been treasured for a long 
time and was the most anticipated dream for the 
next step in the process. Following the publication 

of the policy document, it has been noticed that, 
over the course of the past two years, the policy-
makers and other stakeholders have been holding 
a great number of national webinars, seminars, 
and academic debates on the subject of the 



Neuro Quantology | September 2022 | Volume 20 | Issue 9 | Page 5336-5343| doi: 10.14704/nq.2022.20.9.NQ44620 

Dr. Reena Parth. Mr. Partha Nath, Dr. Harshal Raje, Dr. Chandrakant Thorat, Prof. Ashok Deokar/ Significance of Neuromarketing in Hotel 

Industry 

 

5336 

Significance of Neuromarketing in Hotel Industry 
Dr. Reena Parth 

 Assistant Professor, Sinhgad Institute of Business Administration and Computer Application, Lonavala. 
Mr. Partha Nath 

Assistant Professor, Sinhgad Institute of Hotel Management and Catering Technology, Lonavala. 
Dr. Harshal Raje 

Associate Professor, Global Business School and Research Centre, Pune. 
Dr. Chandrakant Thorat 

Assistant Professor, Lotus Business School, Pune 
Prof. Ashok Deokar 

Assistant Professor, Dr. D.Y.Patil School of MCA, Lohegaon, Pune. 
 
Abstract  

Neuromarketing involves the scientific observation of brainwave activity, eye tracking, and skin 
response to determine how people's brains react to advertisements and other brand-related 
communications. The objective of this research paper is to study the significance of neuromarketing 
techniques in hotel industry from the perspective of employees working in star hotels in pune city. 
Researchers have collected the data from 120 respondents using survey method with the help of well-
structured questionnaire. The researcher identified that descriptive research design and Non 
probability convenience sampling method is suitable for the research study. The findings of this study 
will be useful to many companies to modify their neuromarketing techniques and to design the new 
techniques for customer retention and customer acquisition. The findings of the present study will be 
helpful to Star hotels to design marketing strategies for the company. This research will be useful to 
online hotel business portals, to research and advertising agencies which are associated with hotel 
industry, to international star hotels that are planning to set up their business in India, and to other 
service sectors also. 

Keywords: Significance, Neuromarketing, Marketing Mix, Hotel industry, Service quality etc. 
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Introduction 
Indian Hotel Industry 
India has become a well-liked tourism 
destination over the past ten years, seeing a >2x 
increase in foreign visitors between 2010 and 
2019. From 5.78 million in 2010 to 10.93 million 
in 2019, the number of foreign visitors 
grew. The tourism industry, which is fuelled by 
domestic and international travellers coming for 
business or pleasure, heavily influences the 
hotel industry. The sector has changed 
throughout the years in response to shifting 
consumer behaviour, the use of more modern 
technology like online reservation services and 
digital payments, and the demand for historic 
and boutique hotels. In 2019, the travel and 
tourism sector supported 40.1 million jobs and 
provided 6.9% of India's GDP. There were 31.8 
million employment and a 4.7% contribution to 
the GDP in 2020. 

 

In Indian hotel industry customer service is very 
important. Indian hotel wants that they provide 
best service to their customer so if they return to 
their home town they recommend your hotel to 
their friends and family members. The customer 
service also affect business if they not handled 
properly.  SWOT analysis of hotel industry 
provides full insight of hotel industry to know 
which particular activities they are doing to 
achieve their goal. The roles for SWOT analysis 
are given as follow: Strengths (S) The cost of 
India hotel rooms are very low as compared to 
globe, this also attract many visitors to visit in 
India. Weakness (W) The major restrictions on 
the hotel industry is the cost of land, which is as 
high as 50 % of the total cost of the project, as 
compared to the lowest 15 % overseas. India 
also has a higher tax structureas compared to 
other countries, which greatly inflates the hotel 
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Abstract: 

The retail industry in India is revolutionizing due to notable changes in the overall structure. It 

has also observed that there are significant shifts in demographic characteristics of Indian retail 

customers, and it has considerable influence on the buying behavior and retail Industry. Store 

Commitment is nothing but to choose one store over others following an explicit and extensive 

evaluative process as a result of a consumer pledging.  

 

In this paper, various demographic factors, i.e., Gender, Marital status, Age, Education, and 

Income, were considered to find its influence on various store Commitment factors like Store 

Loyalty, Share of Wallet, Store Preference and Share of Visit. We surveyed retail customers who 

are a member of minimum one Multi-Partner Loyalty Program and across different retailers. For 

data analysis, we used Statistical Package for Social Science (SPSS-20). We used descriptive 

research design along with disproportionate-stratified Random Sampling for this study.  

 

We found that demographic variables have a significant influence on the aggregate outcome 

variable, “ Store Commitment.” However, Education, Age, and Gender do not have a substantial 

impact on individual outcome variables/ factors of store commitment.    

 

 

Keywords:  

Impact of Demographic Factors, Store Loyalty, Store Commitment, Store Preference, Multi-

partner Loyalty Programs, Share of Visit, Share of Wallet.  
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